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						Canterbury	Water	Management	Strategy	
	
		-	10	broadly	targeted	areas	
		-	Braided	rivers	are	the	only	ecosystem	to			
				have	its	own	set	of	targets			

	

				One	target	under	‘Natural	Character	of	Braided					
				Rivers’	is	to	implement	acIons	to	correct	the		
				decline	in	useable	braided	river	bird	habitat.	
	
	





	

		Why	community/stakeholder	engagement?	

		Issue:	DramaIc	decline	in	bird	populaIons	sIll		
																					happening	
	
				Lack	of	resources	to:		
			-	Locate	birds	and/or…	
			-	Follow	up	fledgling	success	and/or…	
			-	Determine	reasons	for	failure,	and…	
			-	Implement	(mobile)	management	strategies		
		

	



		
					How	do	we	engage	and	enable?	
						Awareness										interest											knowledge	(enabling)																					
															reporIng											emoIonal/financial	investment		
															ac@on	(supported	by	BRaid)	
	

reporIng	

=	Ci@zen	Science	



	

		Focus	on	2	species:		
		-	Black	billed	gulls	&	black	fronted	terns	
			-	RelaIvely	easy	to	see	because	they’re	colony	nesters	

	

Black	billed	gulls	aerial	survey		(courtesy	WIL)	 Black-fronted	terns	(photo:	Linda	Laing	Waiau	River)	



Engage	and	enable	through…	
• 	InformaIon	(bird	IDs,	issues,	reason	for	fledgling	failure)	
• 	PracIcal	help	with	management	strategies	(traps,	signs,	funding)	
• 	PromoIonal	tools		(markeIng	and	accreditaIon)		
		
		

	
	
	



Informa@on	jigsaw:	Waitaki	River	Mouth	Informa@on	jigsaw:	Waitaki	River	Mouth	



	Ci@zen	science	
	 	PracIcal	online	tools:	
	



	Engaging	commercial	operators:	
	

					
•  Tourism	–	jetboat,	fishing	guides,	tours,	accommodaIon,	airport/airlines	
•  Irrigators	and	gravel	extractors		
		Goals:	
1.  Improve	braided	river	bird	habits	&	increase	birds	populaIons	
2.  		Co-benefit:	green	credenIals	for	tourism	=	ECONOMIC	BENEFITS	
3.  		Sustainable		eg:	‘Your	donaIon	of…		
																																							$5	will	pay	for	baits	for	X	traps	for	X	weeks	

	 	 	 	 	 	$20	will	be	pay	for	1/3	of	a	DOC200	trap	
	 	 	 	 	 	$60	…etc	

																															

“Globally,	there	is	an	increasing	demand	for	sustainable	and	environmentally	
friendly	products.	Businesses	that	can	meet	this	demand	have	a	compeAAve	
market	edge.	Hence,	gaining	accreditaAon	for	environmental	stewardship	is	
simply	good	business."	

	

Bronze	=	reporIng	
Silver				=	acIon	
Gold					=	leadership	



	Engage	and	enable	everyone	
	


